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WELCOME
The world is brimming with opportunities. It takes someone with a keen eye and incessant passion to identify one and transform it into a success story.
Today, we observe a generation that wants not to seek a job and pursue it the way it has been for ages, but one that wants to design a career that aligns
with their highest, most innate aspirations. They don’t just seek to adapt to the change, but care about bringing one themselves. The digital revolution
has made it possible to manifest every aspiration into a reality.
Powered by digital excellence, ADMC endeavours to prepare every learner for the promising opportunities that lie ahead. The ADMC Expert - Post
Graduate Certiﬁed Digital Marketing Professional is an extensive full-time program designed to create an army of digital marketers who would
redeﬁne industries and transform businesses with their marketing expertise. We’re equipped with relevant courses, futuristic skills, and exceptional
leaders who would elevate your career and help you ladder up to phenomenal success.
Get on board as we set to transform the future of jobs in the country. Should you have any concerns or queries, please connect with the team by
writing to us at admissions@theadmc.com
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CAREER
TRANSFORMATION
ADAPT TO THE FUTURE. THEN, TRANSFORM IT.
When we speak of future, we no longer think of it as being a couple of years, or say, even a couple of months away. Every passing day, brings a plethora of
inventions, innovations, and inferences that changes the face of the world. These changes are shaping up industries and businesses to adapt to digitization,
as quickly as possible.
The jobs of the future demand adaptability, relevance, and innovation to keep up with the digital evolution of the world. The courses at ADMC are designed to
ensure that your skills are aligned with the career you want to excel in. The new-age careers are as challenging as they are exciting and would require
constant upskilling and transformation of skills. At ADMC, we are equipped with the course material and the experts that would transform you from a learner
to a leader. With the added dimension of the global Digital Marketing Institute (DMI) certiﬁcation, it only hastens the process of transformation. The Course is
now validated by the Global Industry Advisory Champions (GIAC), and offers 1-year DMI membership, giving you access to their premium online content that
includes case studies, podcasts and lectures delivered by esteemed industry leaders.
Embark on the revolutionary journey with ADMC and let us amplify your Future Ki Tayaari.
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FUTURE OF
DIGITAL MARKETING
Digital marketing has witnessed unprecedented popularity as a career path in the last couple of years, owing to the dynamism, futuristic potential,
and diverse opportunities that it offers. It’s the most preferred profession for those who’re passionate about providing marketing solutions, driven by
technology and powered with creativity.
The pattern of digital consumption has changed remarkably in the last couple of years. According to one of the research ﬁndings, over 40% consumers
use voice search to access information and there seems to be an increase in the number, day by day. Yet another research says that 54% of shoppers
rely on social media research to make purchases. AI has paved its way into every industry possible with an estimated 60% organizations using it to
drive digital revenue.
There is an increasing reliability on the content that’s circulated online, which makes it important for organizations to avail authentic data that stirs
a conversation with the consumers and provides solutions, whenever needed. Digital marketers, with their powerful social listening skills, astute
marketing skills, and enhanced technological skills can identify the needs and interests of consumers and empower businesses to cater to them.
They connect businesses with consumers with their solution-oriented approach and create a win-win situation for everyone.
The unveiling of the opportunities in digital marketing has just begun. There’s a world of opportunities for digital marketers waiting to be explored.
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ABOUT ADMC
ADMC, one of India’s premier digital marketing institute was founded with a vision to improve digital marketing knowledge with comprehensive training
programmes and LIVE projects, to help you be the best digital marketer you can be. It doesn’t matter if you’re a newcomer or already part of the digital industry;
our courses are designed to encourage digital marketers to fulﬁll their potential. We are with you all the way right from the ﬁrst step you take on the career
ladder until you become an industry leader.
The remarkable vision of our team of seasoned digital marketers and professionals meant that we were ready to cater to the growing demands of the digital
world. They know what it takes to succeed at this job, and are dedicated to helping you succeed in yours. So they’ve designed programmes that cover every
aspect of digital marketing, even as it evolves. They design workshops, curate ideas, and mentor students and working professionals. Eventually, as a leader,
you will be able to add value to your peers, R&D groups, marketing teams, belief ofﬁcers and CXOs.
After all, one has to lead by example to create leaders of tomorrow.
Keeping in mind the career transformation of students, ADMC has partnered with the Digital Marketing Institute (DMI). The DMI has made it their mission to
transform the skills and knowledge of digital professionals on a global scale. There are three core reasons for this. The ﬁrst is to advance the careers of
marketers and sellers; the second is to address the digital skills shortage to ensure businesses have a capable and agile workforce. The ﬁnal reason is to
provide educators with professional certiﬁcations that can nurture future generations. The ADMC’s partnership with DMI promises to help professionals
across the globe achieve the above mentioned goals.
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KNOWLEDGE CHAIR
The industry guides us to keep our courses industry-relevant.
ADMC appoints a Knowledge Chair – an industry veteran who periodically ensures that the programs taught are relevant. The position is awarded to
a leading name in the digital industry, who is responsible for ensuring that the standard of the curriculum is held to the highest levels.
Currently, Mr. Arnab Mitra holds the position.

Arnab Mitra
Managing Director
Liqvd Asia

An entrepreneur focused on the convergence of technology, content, conversions, conversations & data, Arnab has
chanelized his experience and talents in the digital space.
He is the Managing Director of LIQVD ASIA, the ﬁrst experiential marketing company in Asia. Prior to branching out as
an entrepreneur, he held crucial positions in the Indian advertising arena: National Director for Starcom Mediavest Group,
Regional Director for Havas, Head-Business Development for Ignitee to name a few; implementing marketing strategies
for multinational brands like Samsung, Research In Motion, Volkswagen, General Motors, Capgemini, Redbull, Emirates,
Citi Bank etc. Arnab was awarded in Impact Power 100 (2013, 2016), the 100 most inﬂuential people in media in India,
Arnab is indeed the go-to-man for everything new & ever changing.
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POST GRADUATE CERTIFIED
DIGITAL MARKETING PROFESSIONAL
The Post Graduate Certiﬁed Digital Marketing Professional is a one-year, full-time program that focuses on the strategic and practical aspects of Digital
Marketing. Exclusively developed by practicing Digital Marketing professionals, this program is particularly suitable for those who are interested in a career
in marketing or digital media. The program is also suitable for marketers who wish to develop a deeper understanding of the tools and techniques of Digital
Marketing and communications. The program faculty, trainers, advisors and mentors are all experienced practitioners in Digital Marketing. They are all
working at the cutting edge of developments in this rapidly advancing ﬁeld. Through this program, they will share with you the very best practices and latest
innovations in Digital Marketing. Emphasis throughout the course is on providing you with an engaging & practical learning experience.

LEARNING OBJECTIVES & OUTCOMES
This PG Program will enable you to:
Develop an advanced knowledge of the concepts and theories that underpin Digital Marketing approaches, and their relationship to conventional marketing.
Develop a deep understanding of the factors that drive consumer behavior in the digital economy.
Develop advanced skills in the practices that relate to digital and data-driven marketing, including critical analysis and evaluation.
Plan and manage Digital Marketing strategies for your organization and target audiences, taking full account of budgetary and other constraints.
Gain a signiﬁcant advantage in the domestic and international marketplace.
Increase your capacity to test and measure various marketing channels evaluating ROI for your business.

DURATION
1 year, Full Time
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PROGRAM CURRICULUM
The 1-year program comprises of four trimesters – each lasting three months. The ﬁrst half of the program is built around 22 core modules providing you
with an in-depth understanding of all aspects of Digital Marketing. At the end of each trimester, there is an assessment (exam/project). During the second
half of the program, that is the third and fourth trimester, ADMC offers you an unparalleled opportunity to intern with a top Digital Marketing company so
that you can get real work experience.

TRIMESTER-WISE MODULES
(T1 – T2) Live Projects

CAREER
TRANSFORMATION
PROGRAM

Trimester 1
Introduction to Marketing Management

Search Engine Optimization

Business Communication

Presentation Skills

Fundamentals of Traditional Media

Social Media Marketing

Business Etiquettes

Career Orientation

Introduction to Digital Marketing

Online Reputation Management & Online PR

Personal Grooming

Job Search Strategies

Digital Technology

Digital Content Writing

Body Language

Networking

Online User Behavior

E-mail Marketing

Search Engine Marketing

Mobile Marketing

Trimester 2

Trimester 3

Search Marketing Advanced

Social CRM

Social Media Marketing Advanced

Digital Ad Sales

Digital Creative

Digital Media Planning & Buying

Digital Media Strategy

E-commerce

Digital Data Analytics

Programmatic Buying

Paid Internship

Trimester 4
Paid Internship
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STUDENT MENTORSHIP PROGRAM
The Mentorship Program ensures that a senior person from the industry guides you in the right direction. Every student will be appointed a
mentor who will guide him/her throughout the program. Apart from a one-on-one mentorship, the students will constantly be in touch with
senior professionals from the industry during the entire duration of the program.

PROGRAM ASSESSMENT
Students will undergo both theory as well as practical examinations as a part of their assessment. Their internship performance will also
be graded. For eg. For the Search Marketing module, students will be expected to clear the Google certiﬁed professional exam (Google
Fundamentals, Google Advanced – Display, Google Advanced – Search & the Google Analytics Exam). They will also be required to run
a live SEM campaign and be graded for practical knowledge.

CERTIFICATIONS
On successful completion of the course the participants will be trained to be awarded with following industry recognised certiﬁcations.
For DMI Pro Certiﬁcation one needs to clear the Pearson Vue online examination and achieve a minimum of 60%.

PAID INTERNSHIPS
Acquire ﬁrst-hand experience of working with digital marketing stalwarts. For the second half of the course, students will be placed in a paid
internship, given a capstone project and a ﬁnal placement.The hands-on experience will also prepare the students for the real-world workings of
the digital market. While there may be students who want to start their own venture, the internship is a mandatory part of the program and cannot
be exempt. Students will also be working on their Capstone Project along with their internship.
Some of the areas in which internship can be expected:
• Digital Media Strategy • Account Planning • Media Planning • Social Media Marketing • Public Relation • Online Reputation Management
• Search Engine Marketing • Search Engine Optimization • Digital Writing • Content Creation • Digital Data Analytics • Client Servicing
• Mail Marketing • Mobile Marketing
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PLACEMENTS
OPPORTUNITIES ARRIVE WHERE TALENTS THRIVE.
ADMC is equipped with the resources and skillsets to mould students into digital marketing professionals. We train the students to become future-ready
and ensure that they have a ﬂourishing career with esteemed organisations or undertake entrepreneurial ventures. ADMC guarantees placement to all
the students enrolling for ADMC Expert PG Program with a minimum CTC between 3-5 lakhs p.a*. The expected CTC will vary with respect to work
experience, academic background, and other factors pertaining to the industry.

THE CAMPUS
Air-conditioned, state-of-the-art classroom
well equipped with Wi-Fi
Located at Jai Hind College, Mumbai
Environment conducive to learning

09

ELIGIBILITY
A student need to have the following prerequisites to be eligible for ﬁnal placements :
70% score in the entire program
Attendance above 80% during the tenure of the ADMC Expert PG Program.
DMI Pro Certiﬁcation, the student needs to clear the Pearson Vue online examination and achieve a minimum of 60%.

WHO SHOULD APPLY
Fresh Graduates & Job Seekers – to garner knowledge, be certiﬁed, and have a fulﬁlling career in digital marketing industry
Marketing Professionals – to upgrade their digital marketing skills and channelize the same to evolve professionally
Graduates of other disciplines – to diversify the expanse of their knowledge and adapt to the digitally evolving industry
Sales Professionals – to elevate their performance by generating more and better leads
Entrepreneurs – to gauge the trends of digital marketing industry and have a competitive advantage over the rest

HOW TO APPLY
To apply for the full-time PG Program (2020) at Academy for Digital Marketing Courses, you need to complete an online application form
or purchase a hard copy of the form for Rs.1000/- (This can directly be purchased from the Institute)
The application form should be duly ﬁlled out in its entirety. Incomplete forms shall be rejected.
Please do not send original documents/mark sheets along with the application form. You are required to submit attested photocopies only.

WHERE TO SEND FILLED UP APPLICATION FORMS
Purchased, completed applications must be sent to the admissions ofﬁce at the address below:
Admissions Ofﬁce: The Campus, 7th Floor, Crystal Plaza, Kalina, Santacruz (E), Mumbai - 400098
E-mail: admissions@theadmc.com Phone: +91 99307 41822 / +91 9930925822
You also need to e-mail the scanned copy of the application form to: admissions@theadmc.com
Shortlisted candidates will be interviewed over skype/ in-person. The interviews are conducted
by industry professionals to ensure quality admission
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FACULTY
LEARN FROM INDUSTRY
STALWARTS TO BECOME ONE.
The faculty at ADMC is a storehouse of knowledge. They have incredible experience across diverse sectors of the digital marketing industry.
They know what it takes to succeed at this job, and are dedicated to helping you succeed in yours. So they’ve designed programmes that cover every
aspect of digital marketing, even as it evolves.
Meet the digital marketing experts creating their mark in the dynamic digital world. Not only do they provide step-by-step guidance, they also enable
one to step into this ever-changing world as full-ﬂedged digital marketing professionals. Meet the mavens here.
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Dinesh Swamy
Chief Creative Ofﬁcer,
BC Web Wise
A digital player, with 20 years of experience, embraces the organic nature of interactive creativity. He truly enjoys blending ideas, art,
and technology. Swamy heads the creative team at BC Webwise following a customer-centric approach and with game-changing
technology at the core. He brings with him a strong digital orientation with experience across agencies such as BBDO Proximity, Liqvd
Asia, Tribal DDB, Law & Kenneth, and Sapient Razorﬁsh. Swamy’s ever-growing portfolio spans strong strategic innovations having
served clients like Idea Cellular, MTV, Reliance Mobile, Volkswagen, Renault, Hero MotoCorp, Visa, Tourism Australia, UltraTech
Cement, Sanctum, Jeep & among others. Swamy has supervised & executed innumerable campaigns and contributed to over 100
awards to the agencies. He has been invited to judge various events such as Adfest Asia Awards twice in the year 2012 & 2016, Abby
Awards Goafest, Media Apac, Tambuli, Adstars & Grand Jury at New York Festivals.

Jabir Merchant
Sr. Vice President and Head- Advertising,
Zirca Digital Solutions Pvt. Ltd.
Jabir is a sales, advertising and marketing professional with over 20 years in revenue evangelization, business development & key
account management. He is a consultant to some of the largest brands facilitating them to ﬁnd new business and grow their markets.
Jabir has the rare talent to combine strategic insight and strong business acumen to an actionable framework translating to results.

Ketan Kanetkar
Associate Director - Digital
OMD Worldwide
Starting in media sales and later working on the client-side with a leading BFSI giant, Ketan acquired his exceptional digital marketing
skills. He was fortunate to work with the best of the brands in different categories from day one and that hasn't changed because Ketan
makes no exceptions. His acumen ensures that he delivers what is best that a brand deserves, to stand out and make an impression.
He is currently the Associate Director - Digital at OMD Worldwide.
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Lucille Periera
Creative Director - Brand Strategy,
The Glitch
Lucille is currently working with The Glitch as a Creative Director - Brand Strategy combining her 12 years of experience in the dynamic
digispace with her passion for storytelling. She infuses her present position with the right amount of Vitamin D for (Digital) to revitalize
the Lifebuoy Brand across markets like India, Vietnam, Indonesia, Singapore, Middle East, Africa, and Egypt. Previously she worked with
Digital L&K Saatchi & Saatchi and Wavemaker Digital creating award winning strategies like the Idea Honey Bunny Tune and bringing
the Parle G girl back to connect with the younger audiences. Lucille is also a guest lecturer at MET Mass Media and XIC, where she
teaches and conducts interactive workshops on copywriting in advertising.

Mayank Tomar
Product Evangelist,
Netcore Solutions
Mayank is the product evangelist at Netcore Solutions; helping top businesses from various verticals solve digital marketing related
challenges. A master class automation expert & a seasoned email marketing consultant, he has been involved in creating some of the
best innovative engagement driven ideas which have not just won client appreciation but also received awards and recognition.

Mitul Shingadia
Head of Strategy, Skillwise Solutions;
Lead-OneSearch, Liqvd Asia
Mitul is an independent strategic thinker, planner & executer with an entrepreneurial streak. He has over 10 plus years of experience in
business setup, team building & project planning. Mitul specializes in turning ideas into projects & projects into action. Always seeking
information about anything & everything, he has twin Diplomas; in Business Management & in Hospitality Management with expertise
in marketing and allied marketing functions.
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Mihir Laakhani
Business Director- Biddable & Programmatic Media Lead,
Madison World
Mihir is supremely skilled in PPC, Facebook Advertise, Digital Marketing, WP, SEO, Marketing, SMM and e-commerce, and is currently
the Business Director (Biddable & Programmatic Media) at Madison World. He is a performance driven marketer with a 7 year track
record of strategizing and managing multi-channel paid campaigns.

Mohan Pitchumani
Consultant-Marketing;
Faculty for Management Studies
An astute marketer with 20 years of experience in diverse business environments like Chemicals, Automobile, Human Resources and
Education; Mohan is a consultant providing services in areas related to Marketing and Research for small and medium enterprises.
Presently he is a visiting faculty for Management Studies at various institutions.

Nishant Patel
Founder, Kmedia;
Co-Founder, Let It Wag;
Founder, IndieOpus
Nishant has over 9 years of experience in Digital Marketing, Digital PR, Production, Event Management, and Art Direction. He has also
been a part of television reality shows like Dance India Dance as an Associate Producer for the creatives, CineStars ki Khoj, and Indias
Rawstar. Nishant is also a food, travel and photography inﬂuencer, writing blogs under @IndieOpus.
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Paridhi Bhatiya
Management Supervisor,
Ogilvy

Paridhi is a Management Supervisor and drives the Ogilvy Content cell during the day. She has spearheaded communication and
content plans across brands like Tata Sky, Parle-G, Changi Airport Singapore, LG, and Apollo Munich to name a few. With over 10
years of experience in the digital marketing realm, she has had the opportunity to work on global brands, their websites, search engine
marketing plans and content creation. Her role has always involved of building communication strategies across all digital platforms
for brands. Additionally, she is also the Founder of Dance Music Affair, for which she liaisons with artists, labels and PR agencies
across the globe to create content, cover events, and facilitate interviews for her E-magazine.

R. Venkatesh
Director,
Trident Marketing
With over a decade of experience in sales and negotiations, international business and international marketing, Venkatesh aka
“Venky Sir”, is a supremely skilled market researcher, business strategist and management consultant. He has also been teaching in
various institutions, universities and colleges like ITM, Welingkar, IIM Bangalore to name a few.

Rajeesh Rajagopalan
Vice President - Mumbai Head,
Grapes Digital Pvt. Ltd.
A branding and digital marketing specialist responsible for conceptualizing, developing , executing, and managing innovative,
results-oriented, cross-channel digital marketing programs, Rajeesh is the Vice President - Mumbai Head at Grapes Digital Pvt Ltd.
and also the Co-founder of Jubination. He has also worked for brands like Godrej, Mahindra & Mahindra, and Interactive Avenues.
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Rahul Vengalil
Founder
What Clicks
Rahul started his career as an entrepreneur, promoting a lifestyle tabloid in Kerala. In his 13+ years in the media business, he has
worked with leading digital media agencies like Interactive Avenues and was instrumental in setting up Isobar in South India. Rahul
Co-founded, What Clicks, to help people identify the ‘How, Where & Why’ they were having in-eﬃciency to the digital spends. He has
gained experience in the ﬁeld working on categories like, Automobile, Retail, Lifestyle, FMCG, e-commerce, Travel, Hospitality,
Consumer Electronics, IT & ITES, Media, and Entertainment, and Real Estate.

Saurabh Trivedi
General Manager,
Moneycontrol.com
Saurabh has over 11 years of experience in digital marketing, digital sales strategy (publisher side) and technology, across large
established companies like Network18 (moneycontrol), GroupM (Mindshare) & Infosys. His experience is a unique blend of client-side
& agency roles. In his previous stint he worked on digital strategy and campaigns for an array of brands that included ICICI Bank
(International & Domestic), Castrol, Bajaj Auto, MP Tourism, Kellogg, and Godrej to name a few. Currently Saurabh is the General
Manager at moneycontrol.com.

Saurabh Khemka
Director - Performance Media,
Performics India
Currently the director - Performance Media at Performics India, Saurabh has expanded his expertise from Email Marketing and
Afﬁliate Marketing to Performance Marketing in his 7 years in the digital arena. A ﬁrm believer of "efforts put-in by people" that made
the task a success, Saurabh has focused on driving sales and operations, product innovations and leads for clients.
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Sonam Yadav
Business Manager,
Performics.India
Sonam has over 6 years of experience as a Search Engine Optimization Manager with a demonstrated history of working in the
marketing and advertising industry. She is an enthusiastic digital marketing trainer who trains job-seeking professionals,
entrepreneurs, students & others about Search Engine Optimization (SEO), Google Analytics and Content Marketing. Skilled in
Search Engine Optimization (SEO) & Content Marketing, Sonam is currently associated with Performics India as their
Business Manager.

Subhadeep Bhattacharyya
Co-Founder and CEO,
Jubi.ai
Subhadeep specializes in Strategy, Artiﬁcial Intelligence, Chatbots, NLP, Conversational Commerce, Marketing, Sales, Martech,
Automation, Artiﬁcial Intelligence, Deep learning and Digital Transformation. Prior to branching out as an entrepreneur and
co-founding Jubi.ai, he has headed digital marketing for categories at Godrej and Franklin Templeton India. In his career till date,
he has won multiple awards including a mention at the Facebook ‘most -social ads’ hall of fame. He is a speaker at multiple
forums too.

Tanishq Juneja
CEO,
Pepipost
“The Email Guy”, Tanishq has an unrivalled track record of delivering over 300 successful brand campaigns across multiple industry
verticals, this young expert continues to help renowned brands like ICICI Bank, Reliance Retail, Vodafone, Money Control and
MakeMyTrip.com in setting their email consulting in strategic directions. After 7 years with netCORE Solutions, he is currently the CEO
at Pepipot.

17

Tejas Jhaveri
Founder, Flintstop.com,
TEDx Speaker
An experienced e-Commerce growth hacker with 8 years of experience in e-Commerce Tejas is an e-Commerce consultant for SME
to increase website hits & sales. He has founded 3 companies so far. His ﬁrst venture being a web app development company –
‘Technorati solutions’; he later co-founded ‘Parkator’ – a parking based application for the Government. Since the last 5 years, he is
running an e-Commerce start-up called www.ﬂintstop.com. Tejas also delivers ‘e-Commerce’ sessions at colleges in Mumbai.

Vishnu Kanth Gokul
Regional Sales Head (West),
Cricbuzz.com
Vishnu Kanth’s exposure to handling large cross functional teams dealing with highly diversiﬁed portfolios in sales and business
development has led him to develop strong business acumen both in Media and Dot Com industries. Having pursued a dynamic career
in sales that reﬂects his pioneering experience and year-on-year success in achieving business growth objectives in well-established
and growing organizations, he is currently the Regional Sales Head (West), at Cricbuzz.com, a cricket website that started as the
provider of the fastest ball-by-ball commentary for every major cricket match in the world.

Mukund Matta
Consultant & Digital Marketing Coach
A hardcore Digital Evangelist/Strategist, and Online Brand Promoter with a vision to master in Next-Gen Digital Marketing, Mukund
Matta boasts of 12 years of interdisciplinary work experience, with proven results in Digital Marketing, Online Brand Management, and
Online Reputation Management. He has embarked on a journey very dear to him, and worked with startups, agencies, and brands alike
to bring systems and business level changes through restless digital marketing innovations. If Digital Marketing is his passion, then
being a Digital Marketing Coaching is his addiction! Actively involved in corporate training as well as coaching at MBA colleges, as a
visiting faculty member in Digital Marketing, shaping career opportunities and getting future marketers digital-ready is what he is
proud to be doing!
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Meghna Chhetri
Senior Associate Vice-President,
UTI Mutual Fund
Meghna has a penchant for perfection, dedication and everything technologically ahead of its time. With over 8 years of experience,
Meghna currently leads the UTI Mutual Fund in India as its Senior Associate Vice-President. She is passionate about delivering the right
experience to the end user and also championing digital technology/techniques for intent-based marketing. She has a very deep hold
and understanding of digital technologies and has worked with the likes of Cognizant, Accenture Digital Services and SBI India,
managing and strategizing campaigns, building assets for various brands. Meghna is a well-known and revered name in the current
Indian & South Asian Digital Marketing Scene, thanks to her always-on demeanour and year-round patronage towards everything new,
advanced & transparent. In Meghna, you ﬁnd an eclectic mix of an eager student and a calm mentor.
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CONTACT US
OUR CENTRES
Your career-transforming journey begins here. We cater to passionate students in several parts of the country.
We aspire to transform careers of students across the globe.

MUMBAI

PUNE

Santacruz

Wanowrie

7th Floor, Crystal Plaza, Kalina,
Santacruz (East), Mumbai - 400098.
mumbai@theadmc.com
Call : +91 - 9930925822

Rukmini Tower, Salunke Vihar Road, Near Salunke
Vihar Telephone Exchange, Narayan Annaji Shinde
Rd, Near Bliss Cafe, Wanowrie, Pune,
Maharashtra - 411048
wanowrie@theadmc.com Call : +91 - 9321822437

Andheri
107, 1st Floor, Sri Krishna,
New Link Road, Opp. Fun Republic,
Andheri West, Mumbai,
Maharashtra - 400053
Call : +91 - 9930925822

Kothrud
Ofﬁce no 5,6,7,8, 2nd ﬂoor, Borate Sankul, Opp. to
Yashwantrao Chavan Natyagruha, Kothrud, Pune,
Maharashtra - 411038
kothrud@theadmc.com Call : +91 - 9321822437

Dadar
310, B Wing, Mhatre Pen Building,
Senapati Bapat Marg,
Opp. Pramod Mahajan Udyan,
Dadar West, Mumbai,
Maharashtra - 400028.
Call : +91 - 9930925822

PUNE

AHMEDNAGAR
Dhoot Centre, Nagar College Road, next to Patil
Hospital, Ahmednagar, Maharashtra - 414001
ahmednagar@theadmc.com
Call: +91 - 9011329369

AHMEDABAD
1st Floor, Hiraba Bed College, Rajasthan
Hospital Road, Opp. Rakshashaki Circle,
Shahibaug, Ahmedabad, Gujarat - 380004
ahmedabad@theadmc.com
Call: +91 - 9376903839

KANPUR
117/H1/368, 2nd Floor, Kakadeo, Above SBI,
Pandu Nagar, Near Neer Ksheer Chauraha,
Kanpur, Uttar Pradesh - 208005
kanpur@theadmc.com
Call: +91 - 9839100700

SURAT
407, Avadh Arena Mall, VIP Road, Nr.
Shyambaba Temple, Opp. Marvella
Corridor, Vesu, Surat, Gujarat 395007
surat@theadmc.com
Call: +91 - 8200275265

FC Road
3rd Floor, Surya Bhavan, FC Road,
Shivaji Nagar, Near Tukaram Paduka Chowk,
Pune, Maharashtra - 411005
pune@theadmc.com Call : +91 - 9321822437

www.theadmc.com

